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Welcome to the  
Green Growth  
Pledge Plus –  
the next step in your  
sustainability journey. 
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This pledge is designed to build on 
the commitments made through 
the original Green Growth Pledge, 
allowing businesses to review previous 
actions, adapt strategies, and explore 
new opportunities for continual 
improvement.

Welsh businesses adopting the Green 
Growth Pledge Plus can assess their 
progress from the first pledge, identify 
inefficiencies, and further enhance 
the steps they have already taken to 
improve sustainability and reduce 
emissions. By doing so, they can 
strengthen their carbon reduction 
efforts and continue moving forward 
in their sustainable journey.

In today’s rapidly changing world,  
it’s essential for businesses to 
regularly review their sustainability 
actions to stay relevant, competitive, 
and responsible. The Green Growth 
Pledge Plus offers businesses more 
ways to take action on reducing waste, 
improving resource use, and allows 
owners to discover new opportunities 
for cost savings.



As consumers become more 
engaged with sustainable practices, 
the aim of achieving Net Zero and 
adopting sustainable practices can 
help businesses grow, save money 
and boost resilience.

Net Zero  
Commitment
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Business Name:

Description of your Business:

We are committed to achieving Net Zero 
emissions and have set a target of being  
Net Zero by [              ]. insert date

We are committed to calculating the  
business’ emissions through the  
Green Growth Calculator.



This progress monitoring section  should be 
used to report on the progress you’ve made in  
implementing the actions identified in your first 
Green Growth Pledge. Future Actions can build 
on the same topic areas or can address different 
elements of your business, which will be detailed 
in the Action Plan at the end of this pledge.

Monitoring your 
Progress and 
Future Actions
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Studio Bristow



01 02 03 
Products, services  
& processes

Using energy  
& water wisely 

Product use and 
product end of life

Steps your company  
has taken to consider the 
environmental impact of 
its operational processes 
include: 

a. 	�Your products are  
made using minimal 
raw materials 

b. 	�Your processes and 
technologies are chosen 
for their efficient use  
of resources 

c. 	�Your services are 
delivered using minimal 
energy and fossil fuel 
consumption.

Steps your company  
has taken to reduce energy  
and water use include:

a. 	�Reduction of energy/
water consumption 
through technology or  
equipment upgrades

b. 	�Identifying areas of 
risk along your supply 
chain, process and 
within your premises 

c. 	�Investing in renewable 
energy such as Solar 
PV, heat pumps and 
wind turbines. 

Steps your company  
has taken to embed 
circular economy 
principles include: 

a. 	�Products are designed 
for re-use and repair, 
and to minimise waste 
arising during their use 
and at end of life

b. 	�Products are re-used, 
re-manufactured 
or sent to specialist 
recyclers when they 
reach end of life

c. 	�Services are designed 
for re-use and waste 
reduction where 
possible, ensuring waste 
is always removed  
from customer sites.



Preventing 
hazardous waste  
& pollution 

Appropriate 
packaging

Working with 
sustainable 
suppliers 
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04 05 06 

Steps your company  
has taken to ensure 
packaging you use 
protects products and the 
environment include: 

a. 	�Packaging is checked 
to ensure it meets 
functional requirements 

b. 	�Packaging weight is 
minimised 

c. 	�Packaging is designed 
to be re-used, recycled 
or composted. 

Steps your company  
has taken to encourage 
good practice within your 
supply chain include:

a. 	�Increasing the 
proportion of your 
suppliers that are  
based in your region 

b. 	�Choosing suppliers 
based on their 
demonstrable good 
practices/carbon 
reduction policies  
and target

c. 	�Having a written policy 
to guide how you 
choose suppliers.

Steps your company  
has taken to reduce 
hazardous substances 
and other waste and 
responsibly store, handle, 
transport and dispose 
of unavoidable waste 
includes:

a. 	��Identifying areas  
of risk along your 
supply chain and  
within your business

b. 	�Implementing 
measures to reduce 
the use of hazardous 
materials

c. 	�Development of  
Waste and/or Pollution 
Management Plans.



Sustainable 
transport

Well-being of 
staff, your local 
community and 
natural world

Green skills &  
staff engagement 

07 08 09 

Steps your company  
has taken to reduce 
vehicle use & improve fuel 
efficiency include: 

a. 	�Zero emission vehicles 
and/or fuel efficient 
vehicles are used 
and kept in optimum 
condition

b. 	�Supply and delivery 
transport is coordinated 
to minimise fuel use  
and mileage 

c. 	�Delivery runs are  
shared with other  
local businesses 

d. 	�Staff are encouraged 
to commute via active 
transport, public 
transport or vehicle 
sharing. 

Steps your company  
has taken to ensure it 
is socially responsible 
include:

a. 	�Employees are paid a 
decent living wage and 
offered flexible working 
conditions 

b. 	�You offer products and 
services that benefit 
public health and  
well-being

c. 	�Your impact on your 
local community is 
considered in your 
business planning

d. 	��Engaging with 
sustainable land 
management practices 
and encouraging 
biodiversity.

Steps your company  
has taken to train employees 
and increase employee 
awareness include:

a. 	�Creation/promotion of 
sustainability awareness 
programs for employees

b. 	�Regularly asking your 
staff for their feedback  
on your policies and 
action plans

c. 	��Training programs on how 
to reduce your business’s 
carbon footprint and save 
money e.g. energy/water 
conservation, sustainable 
transport and circular 
economy

d. 	��Speak to a Business 
Wales Skills Advisor 
about how to re-skill/ 
up-skill your workforce 
and access training 
funding to future proof 
your business.
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Brand  
& marketing 

Measuring  
impacts

10 11

Steps your company  
has taken to communicate 
good practice and get 
positive results include:

a. 	��Your good practices  
are reflected through 
your promotions 

b. 	�Your policies and 
action plans are 
published and made 
accessible to all 

c. 	�Certifications 
regarding 
environmental,  
social or business 
ethics issues (e.g.  
ISO 14001, B-Corp).

Steps your company has 
taken to measure and 
manage the environmental 
and social impacts of its 
activities include:

a. 	��A specific person is 
assigned to manage 
your impacts

b. 	�Carbon/energy/water/
waste/social value is 
regularly monitored  
and reported

c. 	�Smart meters or other 
tools are installed to 
help measure energy 
consumption

d. 	�An action plan and 
reduction targets are in 
place to improve your 
performance.



Topic/Area:    07

Action:    Replace Diesel van with Electric version

By when:    1/8/24

Carried out by:    Owner	 Date completed:     1/9/24

Action Progress Update:   Example “Electric van purchased 30.08.2024”

Topic/Area:   

Action:    

By when:  

Carried out by:    	 Date completed:    

Action Progress Update:

Topic/Area:    

Action:    

By when:    

Carried out by:    	 Date completed:    

Action Progress Update:

Date completed:    

Topic/Area:    

Action:    

By when:    

Carried out by:     

Action Progress Update:

Topic/Area:    

Action:    

By when:  

Carried out by:    	 Date completed:     

Action Progress Update:

Example

To complete:

Monitoring Progress



Topic/Area:    07

Action:    Replace Diesel van with Electric version

By when:    1/8/24

Carried out by:    Owner	 Date completed:     1/9/24

Action Progress Update:   Example “Electric van purchased 30.08.2024”

Topic/Area:   

Action:    

By when:  

Carried out by:    	 Date completed:    

Action Progress Update:

Topic/Area:    

Action:    

By when:    

Carried out by:    	 Date completed:    

Action Progress Update:

Topic/Area:    

Action:    

By when:    

Carried out by:    	 Date completed:    

Action Progress Update:

Topic/Area:    

Action:    

By when:  

Carried out by:    	 Date completed:     

Action Progress Update:

Example

To complete:

New Action Plan
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Declaration & Sign Off

Approved:  Client	

Date:  	 Client agreed date

Role:  	 Clients’ Role	

Signed:  	 Clients’ Signature (typed is fine)

Green Growth Pledge Plus Signup  
The Green Growth Pledge Plus is a practical way for businesses to demonstrate 
their positive impact, and show how they can help Wales move towards a low 
carbon future. By signing the Pledge, your company is committing to take action. 

You will also have access to an exclusive marketing toolkit which will provide 
everything you need to promote your journey to sustainability.

Welsh Government’s Economic Contract  
The Welsh Government’s Economic Action Plan drives change in policy and delivery 
to create an economy of inclusive growth that boosts our wealth and wellbeing, 
and narrows inequalities. The Economic Contract frames a new relationship with 
business based upon the principle of public investment with a social purpose to help 
businesses respond to the challenges of the future. This document is a positive step 
towards demonstrating commitment to one of the pillars of the Economic Contract, 
which encourages Welsh businesses to become carbon light or free. 

The Well-being of Future Generations (Wales) Act is about improving the social, 
economic, environmental and cultural well-being of Wales. SMEs have a role to 
play in supporting public policy objectives through operating in a sustainable and 
responsible manner, in line with the 7 goals and 5 ways of working of the act.  
Well-being of Future Generations (Wales) Act 2015: the essentials  
www.businesswales.gov.wales/campaigns/support

https://businesswales.gov.wales/campaigns/support


Further support
businesswales.gov.wales/campaigns/support

 © Crown copyright 2025, Welsh Government, WG51758,  
Print ISBN 978-1-83715-397-8
This document is also available in Welsh.  
We welcome correspondence and telephone calls in Welsh.

https://businesswales.gov.wales/campaigns/support

	Llywodraeth Cymru: 
	Date: 2050
	Check Box 1: Yes
	Check Box 2: Off
	Business Name: reThink PR & Marketing 
	Business Description: Providing a fully integrated marketing and communications service designed to build  brand, protect  reputation, and engage audiences. From strategic public relations and digital marketing to social media management, web design, creative branding, campaigns and video production, we help businesses stand out and grow. 
	Topic Area 1: 02 - Using energy & water wisely
	Action 1: Promote water and energy efficiency through internal campaigns; encouraging power off polices and raising awareness of excess usage on business cost and environmental impacts.   
	By When 1: April 2026
	Date completed 1: 
	Action progress 1: On-going 
	Carried out by 1: 
	Topic Area 2: 06 - Work with sustainable suppliers 
	Action 2: We will continue to use a local supply chain to deliver our services, thus reducing transport miles and investing in local  service delivery.   
	By When 2: On-going 
	Date completed 2: 
	Action progress 2: 
	Carried out by 2: 
	Topic Area 3: 10 - Brand and Marketing 
	Action 3: We will use the Green Groweth Pledge and it's actions to promote our commitments to environmental sustainability, not only to promote our own efforts but to encourage other to join the community of businesses on the  Green Growth Journey 
	By When 3: November 2025
	Date completed 3: 11/12/2025
	Action progress 3: Complete - Green Growth Pledge and Carbon  reduction Plan published on the company website 
	Carried out by 3: Matt LeClerk
	Topic Area 4: 11 - Measuring Impact 
	Action 4: We will measure our organisational carbon footprint and create a carbon reduction plan based on our highest emission sources. 
	By When 4: December 2026
	Date completed 4: 20/11/2025
	Action progress 4: Complete
	Carried out by 4: Matt LeClerk
	Approved: reTHINK PR & Marketing 
	Date agreed: 15/12/2025
	Role: Digital Strategist 
	Signed: Matt LeClerk 
	Topic Area 1b: 11 - Measuring Impacts 
	Action 1b: To establish a system for ongoing monitoring of carbon emissions in line with the 2024 carbon reduction plan 
	Carried out by 1b: January 2026
	Date completed 1b: 
	Action progress 1b: Green growth Pledge and Carbon Reduction Plan published on the website 
	Topic Area 2b: 11 - Measuring Impacts 
	Action 2b: To measure the Company's 2025 carbon emissions and revisit the carbon reduction plan  
	By When 2b: December 2026
	Carried out by 2b: 
	Date completed 2b: 
	Action progress 2b: 
	Topic Area 4b: 04 - Business Travel 
	Action 4b: Aligning with our carbon reduction plan we will replace travel with virtual meetings where possible, implement a travel approval policy, encourage low-carbon travel options and consolidate and plan trips effectively. 
	By When 4b: December 2026
	Carried out by 4b: 
	Date completed 4b: 
	Action progress 4b: 
	Topic Area 3b: 07 - Sustainable transport
	Action 3b: In accordance with the carbon reduction plan we will encourage more remote working, promote active travel, and consider setting up a car pooling/lift share system in the workplace . 
	By When 3b: December 2026
	Carried out by 3b: 
	Date completed 3b: 
	Action progress 3b: 


